
I directed and executed on a wide variety of marketing 

and design projects that spanned a broad landscape of 

media, platforms and applications—helping to evolve 

an ambitious start-up into an idustry leader.

•  Integrated Campaigns

•  Events and Spaces

•  UX/UI

•  Swag+

•  Products and Packaging

•  Marks

•  Design Systems

•  Presentations

•  Content

CASE STUDY:  marketing and design

Jake Louderback CREATIVE



INTEGRATED
CAMPAIGNS



partnership concept

https://vimeo.com/1146979241/3d07abb1b2?fl=pl&fe=cm



Patience is Overrated—SUCESS Faster





INFERENCE CAMPAIGN 2024
Google Ads (A/B Testing)

Landing Page: Videos, Case Studies and Documents



US GOVERNMENT



Aramco digital



developers
hackathons, d iscord and the playground

C O N G R A T U L A T I O N S

WINNING SUBMISSION BUILT ON GROQ

AI HACKATHON



developers
hackathons, d iscord and the playground



EVENTS, SPACES
AND EXPERIENCES
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LANGUAGE POWERS BUSINESS SOLUTIONS
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Purpose-built for AI 
Performance at Scale

Accelerating & Simplifying 
Time-to-production

Domestic Supply Chain & 
Available to Ship

Synchronous Hardware 
& Software Ecosystem

Fastest LLM Performance
for AI Applications
Running on the world’s first LANGUAGE PROCESSING UNITTM

WHEELS WITHIN A RANGE OF 35°... 40°

60 DEGREES CELSIUS (140 DEGREES FAHRENHEIT)

750 HP 18,500 RPM. TORQUE OUTPUT 280 NM
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UX/UI



GROQ.COM:  HOME > BLOG
The 2024 site design focused on the theme of “Making It Real”. That year Groq achieved record-breaking product performance, revenue and brand recognition—beginning to re-shape 
the world through the application of AI technologies, tools and services delivered at unprecedented speed. This marked the transition from start-up contender to enterprise dominance. 
The principle focus of the site was to deliver a steady stream of content and information about product updates and events.



GROQ.COM:  HOME > CASE STUDY
The 2024 site design focused on the theme of “Making It Real”. That year Groq achieved record-breaking product performance, revenue and brand recognition—beginning to re-shape 
the world through the application of AI technologies, tools and services delivered at unprecedented speed. This marked the transition from start-up contender to enterprise dominance. 
The principle focus of the site was to deliver a steady stream of content and information about product updates and events.



GROQ.COM:  HOME > EVENT
The 2024 site design focused on the theme of “Making It Real”. That year Groq achieved record-breaking product performance, revenue and brand recognition—beginning to re-shape 
the world through the application of AI technologies, tools and services delivered at unprecedented speed. This marked the transition from start-up contender to enterprise dominance. 
The principle focus of the site was to deliver a steady stream of content and information about product updates and events.



CHAT.GROQ
GroqChat was originally a demo that was embedded on groq.com but it was so successful that we redesigned it as its own stand-alone experience and became the most impactful 
example of how effectively Groq technology produced superior quality. This project became the baseline for a design system that would expand into numerous demos.



SC24—DEMO LAUNCHER:  IPAD
For SC24 we designed a digital environment that allowed visitors to our booth to easily access our rapidly expanding the library of demos.



SWAG+









PRODUCTS AND
PACKAGING
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GroqCard Box



rack blade concepts



MARKS/ID



The Language Processing Unit represented the next leap in Groq’s 

chip evolution—a moment that called for a visual identity as 

forward-thinking as the technology itself. Our goal was to design 

a signature mark that felt unmistakably Groq: clean, modern, and 

built on the foundations of our existing brand system.

The box surrounding “LPU” dovetails seamlessly with the Groq 

logo, creating a sense of motion as it flows upward and outward 

in a confident, curving slope. Its geometry echoes the precision of 

the chip itself, while the overall form strikes a balance between 

contrast and cohesion—adding a fresh layer of visual continuity 

to the Groq identity.



Groq Labs is the research and development powerhouse within Groq—where 

innovation is not just encouraged, but expected. As the engine behind new 

product breakthroughs, Groq Labs embodies a spirit of curiosity and bold 

experimentation, constantly asking, “What if...?” and pushing beyond the 

boundaries of what’s possible. In an industry that moves at lightning speed, 

this relentless drive keeps Groq ahead of the curve. The Groq Labs logo plays on 

the dual meaning of “Labs”—both a nod to the laboratory and to the Labrado—

symbolizing tenacity, focus, and an unshakable commitment to discovery—

like a dog with a bone.

PERSISTANCE, DEDICATION AND DETERMINATION



THE KEY TO HARDWARE IS SOFTWARE
ML Agility was Groq’s software design and development group. They prided themselves on their ability to work quickly and efficiently, creating custom solutions that seamlessly integrated 
with Groq’s rapidly evolving hardware. The growing influence of this innovative team inspired an identity that, while connected to the established brand system, introduced its own 
distinctive elements and a sense of dynamic creativity.



MANAGED AND DEVELOPED BRAND STYLE GUIDE AND DESIGN SYSTEM

Consolas

Arial

Fonts

Montserrat



PRESENTATIONS





CONTENT



Groq.com content library



long form content
case studies,  articles,  tech docs, etc.



Thank you
Jake Louderback CREATIVE

415.301.0213

2jlouderback@gmail.com

jlouderbackcreative.com

linkedin.com/in/jakelouderback/


