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“People ignore
design that ignores
people”

—Frank Chimero

“A design isn’t
finished until
someone is using it”

—Brenda Laurel
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Atmel Style Extension

Atmel

This digital style guide is meant to act a
companion piece to the current Atmel Brand
Guidelines and borrows heavily from this
established brand identity. In some instances
we’ve added elements and attributes to
extend the brand where necessary into the
digital space— taking advantage of modern
trends and best practices and applying
functional considerations. We also made
some alterations to current digital
specifications (e.g. replacing Verdana with
Open Sans) to further optimize the site for
both desktop and mobile environments.



Graphic Building Blocks




Logo

The logo appears in the upper right corner of the page and always appears as white shape on blue background.

Atmel

Top left margin Top right margin
22 (h) x 33 (w) px 22 (h) x 34 (w) px

Blue Field:
90 (w) x 200 (h) px

bottom left margin bottom right margin
38 (h) x 33 (w) px 33 (h) x 34 (w) px



Colors

The site utilizes colors leveraged from the current brand guidelines. These colors are primarily used as functional attributes and accents.

BLUE GREEN BACKGROUND GREY

Link color Alternate buttons (e.g. Search)
Logo background
Primary buttons

Sample & Buy
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Colors

The site utilizes colors leveraged from the current brand guidelines. These colors are primarily used as functional attributes and accents.

ORANGE YELLOW/ORANGE ACCENT GREYS

Accents and highlights (e.g. stars in user ratings) Accents and highlights (e.g. “NEW” flag) A variety of “web safe” greys are used to render graphics

— Customer Reviews
' & & & & Y

4.4 our of 5 stars

4 star .

3 star |
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Font: Open San

Open Sans is used across all aspects of the site and has a wide array of variations. The new design leans heavily on semi-bold (Headlines,
navigation, etc.) and Regular (body copy).

Open Sans is a humanist sans serif typeface designed by Steve Matteson, Type Director of Ascender Corp. This version contains the
complete 897 character set, which includes the standard ISO Latin 1, Latin CE, Greek and Cyrillic character sets. Open Sans was
designed with an upright stress, open forms and a neutral, yet friendly appearance. It was optimized for print, web, and mobile
interfaces, and has excellent legibility characteristics in its letterforms.

https://www.google.com/fonts/specimen/Open+Sans

Regular Italic

ABCDEFGHIJKMNOPQRSTUVWXYZ  ABCDEFGHIIKMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz abcdefghijkimnopgrstuvwxyz

1234567890! 1234567890!
ABCDEFGHIJKMNOPQRSTUVWXYZ ABCDEFGHIJKMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz abcdefghijklmnopqrstuvwxyz
1234567890! 1234567890!
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Photography

Photography should focus on clean, modern shapes and lines giving ample space for typographic pairings.

Atmel
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lconography

Iconography should be simple and familiar— leveraging recognizable, common elements and icons.

Atmel
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User Interface




Universal Header

Each main navigation option has a corresponding Marketing communication tout:

drop—down menu. An option ﬂy—out menu can Account drop_down
contain next level section links and marketing Required Elements:

communication. 1. Image (215x100 px) clickable

2.  Headline (40 char max)- clickable html text
3.  Body Copy (50 char max)

Atmel



Universal Header

Atmel

Search filter drop-down

Product Selector drop-down

Language drop-down

|
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Grid Structure

Atmel

> 12 Columns (70 px)

> Gutters (20 px)

—> Universal Footer
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Button and Links

Atmel
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Feedback Slider

Atmel

Slide out Feedback screen:
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Modal Windows

Modal pop-up; background is screened 75% black; Content module is centered both vertically and horizontally on page.

Atmel

Universal Footer
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Window-shading page modules

Modules have 3 potential states:

1. Closed
2. Semi-open

3. Fully-open

Atmel
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Interactive Block Diagram
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Page Samples: Device Detail
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Page Samples: Search
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Page Samples: Forms— Cart View
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Page Samples: Forms— Login
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Page Samples: Forms— Check Inventory
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Microsites-Home 1/5
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Microsites-Home 2/5
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Microsites-Home 3/5
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Microsites-Home 4/5
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Microsites-Home 5/5
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Microsites-Home (mobile menu)
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Microsites-Home (modal pop-ups “text”)
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Microsites-Home (modal pop-ups “video”)

Atmel
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Marketing Specs + Samples




User Centered POV

Modern designers, engineers and “makers” are driven by their passion for tools, toys and technology. Tapping into that energy will drive deeper
connections with users and broaden Atmel’s brand impression. Shifting the emphasis from Atmel products to solutions will provide opportunities
limited only by our users’ imaginations.

Atmel
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Home Page (example #1)

The home page marketing asset is composed of
three distinct and separate pieces:

1. Image

2. CTA button

3. Text (html)

As the browser window shifts and shrinks, the image
in the background will move and re-crop within the
window space. Choosing an image with ample
uncluttered space for the text is critical to ensuring
the image does not obscure the text.

Font sizes and character counts may vary >

Main marketing asset bleeds to left and right edge of
browser and vertically to edge of header and footer.

Each marketing asset will need two images:

Browser: 1240 (w) x714 (h)
Mobile: 640 (w) x 405 (h)

# if horizontal lines corresponds to # of marketing assets. Green
outset line marks current asset. Additional assets are highlighted:

Atmel




Home Page (example #2)

Atmel
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Home Page (example #3)
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Home Page (example #4)

Atmel
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Home Page (example #4)

Atmel

40



Landing Page Banners

Headline

40 char max or 2 lines) >
Body Copy

150 character max >
White Screen (85% translucent) >
Image

1178 (w) x 322 (h) px

Atmel
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Lower Level marketing modules 1

Marketing communication tout:

Required Elements:
1. Image 120 (w) x130 (h) px
2.  Headline (40 char max or 2 lines)

l 3.  CTA (20 char max)

Atmel

Social tout:

Height of image and character counts will vary
Width of image: 300 px
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Lower Level marketing modules 2

Atmel

Option 1

Social tout

Required Elements:

1. Image:Variable height x 300 px (w)
2. character counts will vary

Option 2

Marketing communication

tout:

Required Elements:

1. Image:110 (h) x 300 px (w)

2. Headline (40 char max or 2 lines)
3. Body Copy (50 char or 3 lines max)
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Sales Portal (Announcement)

Option 1
Image: 300 (w) x 83 (h) px
Character limit: 50

Asset dimension:
Image: 1177 (w) x 83 (h) px

Option 2
Image: 600 (w) x 156 (h) px
Character limit: 75

Asset dimension:
Image: 1177 (w) x 153 (h) px

Option 3
Image: 484 (w) x 114 (h) px
Character limit: 60

Asset dimension:
Image: 1177 (w) x 114 (h) px

Atmel
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Store

Atmel

- tout

Image: 277 (w) x 157 (h) px
Required Elements:

Headline (40 char max or 2 lines)
Body Copy (50 char or 3 lines max)

Asset dimension:
Image: 277 (w) x 283 (h) px
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Mobile: Tablet
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Mobile: Phone
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IMAGE DIMENSION:
640 (w) x 405 (h)
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