
Juniper 
H2 Marketing 

June 22, 2018 



THE SOUND OF SIMPLICITY 
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Mailer 
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Personalized Microsite 
Case studies, videos, invitation to Juniper Road Show, Calendar, Assessment Tool, etc. 



6 

Sales Call Sales Meeting 

Gather Assessment Info 
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Assessment: In-person 
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Assessment 
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Simple Sounds Café 
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Road Show: Live Stream or Video 
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VALUE OF SIMPLICITY 
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Mailer 
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Preliminary Cloud Assessment 
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THE BEAUTY OF SIMPLICITY 
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Mailer 
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Sales Meeting (iPad Hand-off) 

Personalized Microsite (preloaded on device) 

Gather Assessment Info 
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WE HEAR YOU 



22 

Dimensional Mailer 





24 

Sales Meeting (Sonos Hand-off) 

Preloaded with Juniper contact information 

Gather Assessment Info 



Customized Road Show (Tell Alexa what you’d like to see at the show…) 
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Meet individuals 

Attend presentation 

Personalized welcome messages 

How you like your coffee 
 
 



26 

ENGINEERING SIMPLICITY 
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Dimensional Mailer 
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Email 
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Sales Meeting (bike hand-off) 

Gather Assessment Info 
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PERFECT FIT 
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Dimensional Mailer 



33 

Email 



34 

Sales Meeting (suit hand-off) 

Gather Assessment Info 
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APPENDIX 



THE SOUND OF SIMPLICITY: TIERED OFFERS 
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$20–500 

Tier 3 Tier 2 Tier 1 



THE BEAUTY OF SIMPLICITY: TIERED OFFERS 
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$25–340+ 

Tier 3 Tier 2 Tier 1 



WE HEAR YOU: TIERED OFFERS 
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$12.50–550 

Tier 3 Tier 2 Tier 1 



ENGINEERING SIMPLICITY: TIERED OFFERS 
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Tier 3 Tier 2 Tier 1 

$100–2,000 



PERFECT FIT: TIERED OFFERS 
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$75–750 

Tier 3 Tier 2 Tier 1 


